CSR Management Basic Principle

CSREH EEREZR
3(=j'CSR E]’«Jiiﬁ I EEEEE— -’E?EETE@(
AATE ARBRIRMNEMSH—R, BTEREMRANCLED, BRI SFEEN=RRS, (TR0 = T \E k)
' p—
BEARMER, SHEBRIERN, FaHTids.” AREES, SUEFETRHES, MIREHKE 1|:| =L |= y \j .L_:L_

REFEY, SHENEEURFHTFRERAFRNENEHSTHMES, LHENCSRIEE.
BRERIRMNZHSH— R, BEERENRMNELED, RELSTEEN RIS, BLATH

RR . BHARSATEN, A Fis.

fTahdEst “KiEAR"

O nxuzEpzEr
20094 E (201043 B4EH) FFIaITHiT R “CHANGE 115, 43 ARNFZEXZE, sk
s T AN T ERRE. O wasHEEmaENkEE

@O wuEErsLEEKER
O B enk, BB
O wxzZswBEEE, EHRAT

BLAE wi20nEsf18)

B SCER A5 AR 0 s [ AEREAAEA2 K M O® & @ 0
RRA RN IR 48 B9 3g B Y — R OB % % E R 2 K oM AW R K
RE 2 X % L zegmmsessas | B M L % R # =

. . L, | k¥e-FaEEER: & # % L ®
| —— b R R B E R & 8B KK ¥ E LB
K i B9 B 5 B Z B oK E R E L
ToF L & BOE L omom ooy w LB
' F &£ ¥ E L zxpBEERELD
. — AREREMERAYNE | T oy MR oE W B
=55 0 T AN
S BHEH Egﬂ(i; 8 o B meawrEraE LR
A F R E OB L m s MM E L H
3t STFR i -5 B rmFazaELR
= ki A — B F A M E LB
&% 5 ¥ 7 & W MR E L
R # B ® & =
R & 2 Lz 8 B % & 7
—— K #ii ChemteX #% X & 4

26 K = 4K £ 4 Corporate Profile 2010 K=k 24t Corporate Profile 2010 27





